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Objective &
Approach

Objective:

Provide a proven 4-week posting structure
that helps businesses establish brand
awareness, authority, and connection with
their audience, even if they're starting from
scratch.

Approach:
e 4 posts per week (flexible scheduling) to
ouild rhythm without overwhelm.

 Balanced mix of educational, relatable,
INteractive, and reflective content pillars.

 Focuson value and authenticity, not
perfection. The key is consistency.

e Every post is crafted with intention:
connect, educate, inspire, or convert.




Backed by
current insights
(2025):

e 81% of users are more likely to
engage with brands that share
behind-the-scenes and
educational content (Hootsuite,
2025).

o Consistent weekly posting
improves reach by up to 35% vs
sporadic activity (Sprout Social,
2025).



== 4-Week
Calendar (4

Week 1

Postin
Days/Week)

story.

STYLE/
DAY THEME APPROACH INTENTION
Image or short
video: introduce
Brand our mission Build initial trust
POST 1 Introduction & Y ’ .
what makes you and recognition.
Value :
different, and
who you serve.
Carousel: “Are you Spark
Pain Point / struggling with engagement and
POST 2 " : . ) .
Challenge 2" + question identify audience
inviting feedback. needs.
Reel .
info (reae ﬁirc “3 SIS
POST 3 Educational Tip .g p ' actionable value
quick wins for .
. " and authority.
[their industry].
Story or short reel .
. . Humanize your
Behind-the- showing your brand and
POST 4 Scenes / Team process,
connect
Moment workspace, or

emotionally.




Week 2

Action

how we can help

n

you ...

DAY THEME STYLE/APPROACH INTENTION
For established
brands: client
testimonial or case
result.
F busi : . s
Success Story / O;:;\g (;lerr]wcierssies Build credibility
POST 1 Milestone / Early . Y . and celebrate
. milestone, project
Win progress.
outcome, or team
achievement (“We
just finished our
first X!").
Story or feed poll: Encourage
Interactive “Which do you participation
POST 2 . .
Question / Poll struggle with most and gather
— AorB?” insights.
C l: “3 myth :
j(r)iussheouldrgéps Educate while
POST 3 Tip / Myth-Bustin . sparkin
P /My g believing about 2 . I. <
- curiosity.
[topic].
Static post or Introduce
POST 4 Soft Offer / Call to carousel: “Here's corvices of

invite a chat.




Week 3

STYLE/
DAY THEME APPROACH INTENTION
Reel or carousel .
Trend / Industry summarising a Position as
POST 1 . current and
Insight new trend or stat
. . knowledgeable.
in your niche.
Highlight a
Community collaborator, Build connections
POST 2 Feature / supplier, or and local
Partnership audience presence.
member.
Step-by-step reel
POST 3 How-To / Tutorial or carousel Educate an
show expertise.
walkthrough.
Story + feed
POST 4 Live / Q&A graphic: “Join us Drive real-time
Announcement tomorrow for a engagement.

Q&A on [topic].”




Week 4

DAY THEME STYLE/APPROACH INTENTION
C I li :
with take-aways | Reinforee
POST 1 Live / Q&A Recap . > interaction and
and audience .
learning.
shout-outs.
Carousel: “What we Build
Reflection / Team . .
POST 2 / learned this month” authenticity
Moment u . e n o
or “A day in our life. and relatability.
Stati t hort
a. e PoSL O SOt Capture leads
Lead Magnet / video: promote .
POST 3 . . and provide
Free Download checklist, guide, or
. value.
audit.
Reinforce
Video or image: consistency and
+
POST 4 Monthly Recap “What we achieved invite
Next Steps . " .
+ what's next. continued

engagement.




Follow-Up &

Engagement Plan

Engage within 60 minutes of posting,
reply to first comments to boost reach.

Use Stories to reshare top comments,
polls, or replies. This shows community
participation.

DM users who interact with polls or
guestions to thank them or offer a free
resource.

Track weekly: best-performing format,
posting time, and topics.

End of month: prepare a mini report
showing top post, engagement %, and
follower growth, this demonstrates
momentum.



After 30 Days: How
to Repurpose and
Evolve

Once the first month is complete, the
goal is to recycle core ideas and expand.

1. Identify patterns:

Which posts got the most comments or
saves? Those themes can become longer
Reels, blog posts, or ad topics.

2. Repurpose by format:
e Turn carousel tips into short Reels.
o« Convert Reels into quote posts.
o Expand Q&A topics into weekly Story
series.



After 30 Days: How
to Repurpose ana
Evolve

3. Recycle pain points:
Take your most engaging “pain-point” post
and create:
e A poll (*"Which of these frustrates you
most?")
o Atip post (“How to fix that issue”)
e A case study (“How we solved it for X
client”)

4. Re-introduce core messages monthly:
Audiences evolve. Re-share introductions, key
services, and your mission every 6 to 8 weeks
with fresh visuals.

5. Layer in new goals:

Once consistency and engagement are
established, start integrating conversion-
focused campaigns — free resources, event
INnvites, or lead magnets.



Final Insight

This 4-week framework is the foundation
for building awareness and connection
online.

Studio T helps brands personalize this
plan to their industry, whether it's beauty,
wellness, real estate, hospitality, or home
services, by adapting the tone, visuals, and
content angles.

¥ Consistency builds visibility.
® Engagement builds trust.

- Strategy turns visibility + trust
INto sales.




Ready to Take
Your Brand to the
Next Level?

Building consistency is the first step, but strategy is
what transforms content into growth.

If you're ready to:
Develop a content system that attracts and
converts your ideal audience
Build a recognizable brand with a clear identity
and strong community
Stop guessing what to post and start growing
with purpose
Then it's time to create your personalized
strategy with Studio T.

Let's analyze your brand, understand your goals,
and build a roadmap that fits your industry and
audience.

Schedule your free strategy session:
www.studiot-creative.com
® Or connect with us on Instagram:
@studiot_creative
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